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The Love-hate Relationship between Archrivals: Analysing the Ambivalent Consequences of Rivalry and Disidentification
in Team Sport

Berendt, J. (Project manager)

01.01.14 - 31.12.16

Activities
Digitaler Fachdialog: Sport verbindet - Gewalt ins Abseits stellen

Berendt, J. (Participant)
19.05.2022

JOURNAL OF BUSINESS RESEARCH (Journal)
Berendt, J. (Reviewer)
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Berendt, J. (Reviewer)
2018 - ...

Journal of Sport Management (Journal)
Berendt, J. (Reviewer)
2018 > ...

EMAC Annual Conference (European Marketing Academy)
Berendt, J. (Speaker)
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